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• JumpyJumpyJumpyJumpy

• CiaowebCiaowebCiaowebCiaoweb

• GenialpointGenialpointGenialpointGenialpoint

• Bluelight Bluelight Bluelight Bluelight 

• Xelion Xelion Xelion Xelion 

• Infinitestorie Infinitestorie Infinitestorie Infinitestorie 

• SpesaClic SpesaClic SpesaClic SpesaClic 

���� MediasetMediasetMediasetMediaset

���� FiatFiatFiatFiat

���� RASRASRASRAS

���� KMartKMartKMartKMart

���� UniCreditoUniCreditoUniCreditoUniCredito

���� LonganesiLonganesiLonganesiLonganesi

���� LombardiniLombardiniLombardiniLombardini
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Il Il Il Il focus group focus group focus group focus group 
dice che dice che dice che dice che 
dovremmo dovremmo dovremmo dovremmo 
chiamarlochiamarlochiamarlochiamarlo
“acqua”“acqua”“acqua”“acqua”
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Valore della marca ($m) 
Marca 

2001 2000 1999 2001/2000 
% var 

Capitalizzazione 
($m) 

Marca come % 
della capital. 

(07/2001) 
Coca-Cola 68,945 72,537 83,845 -5% 113,400 61% 
Ford 30,092 36,368 33,197 -17% 45,900 66% 
Disney 32,591 33,553 32,275 -3% 60,000 54% 
McDonald's 25,289 27,859 26,231 -9% 35,400 71% 
Marlboro 22,053 22,111 21,048 0% 107,300 21% 
Mercedes-Benz 21,728 21,105 17,781 3% 45,530 48% 
Gillette 15,298 17,359 15,894 -12% 31,400 49% 
Honda 14,638 15,245 11,101 -4% 44,000 33% 
BMW 13,858 12,969 11,281 7% 22,220 62% 
Kodak 10,801 11,822 14,830 -9% 13,200 82% 
Heinz 7,062 11,742 11,806 -40% 14,700 48% 
Xerox 6,019 9,700 11,225 -38% 6,500 93% 
Nike 7,589 8,015 8,155 -5% 11,500 66% 
Volkswagen 7,338 7,834 6,603 -6% 17,040 43% 
Kellogg’s 7,005 7,357 7,052 -5% 12,100 58% 
Gucci 5,363 5,150 N/A 4% 7,930 68% 
Source: Interbrand 
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